Comments on De Vince Code of the Italian Economy
1. This presentation is timely, being at the end of this course, and pointing yet another possible economic model, which is different from the existing mainstream economic growth model.

The gist of this presentation is that yes, endogenous growth model may be applicable to Italy, but the human capital in Italy, which is related to ‘creativity’,  cannot be measured by education or the scores of math skills as is the case of the East Asia. 

2. If you tie up a little more to the formal economic theory or theorizing (as opposed to narrative story telling), it would be better.

For instance, 

Family Run Business

Better weathers out recession and ebbs of fashion

Longivity and Tradition

A solid Creativity comes from a long tradition


A cutting edge  ‘Haute Courtlier’ is based on a deep tradition.


Eg) Most of famous fashion designers had solid apprenticeship with old clothing firms.

3. The nicety of the Italian economy is that it has not exactly followed the typical path of economic development or growth as is ‘idealized’ in the Northwestern(Anglo-American) economics theories.   Of course Italy had industrialization, as presented in PPP with the case of Fiat, etc.  On the other hand, Italy has also preserved a pocket of traditional, non-industrial craft industries.  Some of them are now called ‘luxuries’  such as Salvatore Ferragamo, Gucci, Versace, etc.   The current trends of consumption is that wealthy people in the world are flocking to Italy and to buy up these luxuries.  Nouveau Riche East Asians may spend thousands of dollars on one luxury item from these Italian luxury shops which they have to come up with by selling thousands of units of their industrialized products back in their own countries.  The irony is that machine-driven industrialization finally feeds into this non-industrialized handcraft-works.   This seems to indicate that industrialization is not the end, but only a means, and at the end of food chain or industry pyramid lies the ‘luxury goods’ which are not to be obtained by industrialization. 

4. The example of ‘Starbucks’ was well taken.   Starbucks obviously got the inspiration from Italian espresso coffee shops.   And it is the general trend in the public’s consumption that the upper echelon of consumers (high income consumers) want more individualized services: the industrialization which slowly enhances the quality of mass products cannot catch up with their ever escalating expectations and their refined tastes.   The coffee industry has taken one more step from ‘Starbucks’: By now a lot of ‘micro’ custom-roasted gourmet coffee bin stores have sprung up.  You may see the advertisement of a small coffee shop which deals with expensive ‘Java’ cat poo coffee (  Kopi Luwak Coffee).  ‘Micro breweries’ are springing up as well. 
The Italian economy is, in a sense, an anti-thesis of the East Asia:  The latter shows great individuality and creativity and keeps its own traditional life style while the second has achieved the economic success by its uniformity and being molded into the American life style so quick and so easily (industrialization – exports – life style changes).   When I watch Japanese, Korean, and Chinese consumers flocking to Italian luxury shops and not sparing their wealth on purchases of Italian handicraft works called luxuries, I cannot help but think that individuality and creativity might be something that high income consumers, who are not satisfied with mass production and mass consumption, are looking for.  

